
Assessing Changes in Knowledge and Attitudes Toward Transcranial Magnetic
Stimulation (TMS) After a Demonstration-Based Intervention
Status: Recruiting

Eligibility Criteria
Sex: Male or Female
Age Group: 18 years and over
This study is also accepting healthy
volunteers
Inclusion Criteria:
- ages 18+

Conditions & Interventions
Conditions:
Mental Health & Addiction
Keywords:
Survey, MNFair

More Information
Description: The purpose of this study is to learn whether watching a short educational video changes what people know and think about transcranial magnetic
stimulation (TMS), a non-medication treatment for depression that uses magnetic pulses. Researchers will also compare different video styles to determine which is most
effective at increasing knowledge and improving attitudes about TMS.
Study Contact: Interventional Psychiatry Lab Study - ipl@umn.edu
Principal Investigator: Jeremy Chaikind
IRB Number: STUDY00028471

Thank you for choosing StudyFinder. Please visit http://studyfinder.umn.edu to find a Study which is right for you and contact sfinder@umn.edu if you have questions or
need assistance.
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